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Local 
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Other 
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Industry

Media and 

journalists

Schools and 

young people

Policymakers

General public

Science 
Communication
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Method and purpose – who are you talking to?



Good

science

Science

communication

Public understanding,

engagement & support

Funding, policy support

& diversity in science

How can we define good science communication?
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PAERI’26: Navigating Science 
Communication in a Shifting Landscape
18-20 March 2026 | EuXFEL and DESY
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The shift from traditional to new media

Anyone can create and anything can be shared
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Traditional New
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Fragmented audiences

• More platforms with more creators = 

competing for attention

•  Requires tailored, platform-specific 

content instead of a single, unified 

broadcast

• Harder and more time-consuming to 

disseminate accurate, interesting science 

information impactfully
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Spread of mis- and disinformation

False information spread 

deliberately to deceive or 

manipulate

Disinformation
False or misleading information 

shared without intent to harm

Misinformation

• Very prevalent on social media

• Hard to police and verify credibility

• Vaccine safety, climate change, 5G etc.
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Fake news travels faster
MIT study (Vosoughi, Roy & Aral, Science, 2018)

• 126,000 rumour cascades

• spread by ∼3 million people

• 2006-2017

Fake news was:

70% more likely to be reshared than true news

6x faster to reach 1,500 people
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CERN conspiracy theories

Example shared at PAERI'26 by Tyra Kaddu-Mulindwa (CERN), “Correcting the conspiracies: How CERN manages misinformation”

8 April 2024: LHC restart coincided with total solar eclipse over Canada and USA
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CERN conspiracy 
theories

Figures shared at PAERI'26 by Tyra Kaddu-
Mulindwa (CERN), “Correcting the 
conspiracies: How CERN manages 
misinformation”
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GenAI: threat or tool?
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Threat
• Synthetic text, images and video 

— indistinguishable from real

• AI search tools surfacing 

unverified claims as fact

• Find and synthesise scientific 

literature  

• Translation, summarisation, 

personalisation

Tool



Searching for information with GenAI
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Old path: User
Google/

Bing
List of links Website

Find 
information

New path: User ChatGPT/Claude/
Copilot

AI-generated 
answer

(no click 
needed)

Inspired by Nancy Jackman (Marketbridge), “A shifting landscape: Generative AI in research infrastructure comms”, PAERI’26

58% of people are replacing traditional searches with GenAI
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Generative Engine Optimisation
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Inspired by Nancy Jackman (Marketbridge), “A shifting landscape: Generative AI in research infrastructure comms”, PAERI’26
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The practice of structuring and refining digital content so that AI-driven search 

and answer engines—like ChatGPT, Perplexity, or Google’s AI Overviews—can 

accurately interpret, summarise, and cite it.

• Functions differently from SEO

• URLs cited by AI rarely matches what 

Google/Bing ranks

• What influence is possible?
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1 What is science communication?

Agenda
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What does the UK public 
think?
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• Views on scientists

• Responsible and ethical science

• New and emerging technologies

• Consumption of science 

• Participation in science

• Science capital

Source: Ipsos / UKRI, Public Attitudes to Science 2025.
Figures in slides 19 to 30 from PAS 2025.



Key findings of PAS 2025
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What science means

• We should all be 

interested in science

• Shift from outright 

disengagement to 

passive engagement 

• Fewer people are 

feeling well informed 

43% from 51% in 2019
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Views on scientists 
and researchers
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Scientists vs communicators

We need scientists 

to get involved in 

communications!
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Embracing technology - with reservations
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Communicating with the public 
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Shifts in the media landscape
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• 16-24s: new media 

has surpassed TV, 

radio and 

newspapers

• Top platforms: 

Instagram, TikTok, X 

(formerly Twitter)
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Who are people trusting for science-related 
information?

Ottilie Goodfellow | 24 June 2026

• Trust equal across all 

channels

• Based on institutional 

confidence, not 

verification

Institutional credibility = 
currency
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Science capital – who has it?
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The middle is growing — but the top isn't

2019

2025

LowMediumHigh

13%66%21%

The sum of an individual’s science-related knowledge, attitudes, experiences, and 

social connections that influence their engagement and aspirations in science
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84%

Actively sought science

information

Agreed science increased

personal prosperity

Support for govt. funding

of blue-sky research

17%

84%

91%

44%

13%

Links between science capital and attitudes 
towards science
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High Science Capital Low Science Capital

Sought out science-related 

information

29

To improve general attitudes towards science, we need to improve science 

capital



Blue-skies research and institution type
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Government

Public trust by institution

Down from 76-79% in previous 
surveys

Universities87%

77%

69%

60%

48%

84% Charitable orgs.

Environmental groups

Pharmaceutical companies

Other private companies
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1 Th e public values science and wants to hear more about it 

Conclusions from PAS 2025
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3 Consumption of science is shifting fast from traditional to new media

5 Science capital is the strongest predictor of support for science

2 Scientists are broadly trusted, respected and associated with positive traits

4 More access hasn’t led to more understanding - uncertainty is rising

What can we do with this data?
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4 What are the recommendations for this new 
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Turning point – public engagement became a 

legitimate part of being a scientist 

 National Science Week created

  PE statements required in grant applications

  Research Councils funded public understanding

  Faraday Lecture introduced

The first recognition for 
science communication?
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Science for Society, 2026

The Public Understanding 
of Science, 1985

Bodmer revisited: the 
Science for society report

40+ years
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What Bodmer couldn’t have predicted
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• Unlimited content = 

democratised access

• Competition for 

trustworthy 

information

Misinformation at 
Scale

• The new report's 

equivalent unknown

• Could accelerate 

scientific discovery

• Public deeply 

polarised on benefits 

vs. risks

AI

• 1985: 13% of homes 

had a computer

• 2026: Instant access 

to almost all human 

knowledge

The Digital World

36



Key Themes & Recommendations

Science for 
society

Education

Informal

engagement

Mass media 

Industry and 

business

Policy

Scientific

community
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Scientists 

want to

 engage

The public 

wants to hear 

from them

No time, no reward, 

no structure

The gap between wanting to and being able to
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How do we bridge the gap? 

• Sci comm training

• Career progression criteria

• Protected time

• Explicit outreach budgets



The Sagan effect 
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Too public to be taken seriously?
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Science is a two-way 
street

Ottilie Goodfellow | 24 June 2026

The ‘Deficit model’ of science 

communication 

• expert to audience

• criticised in House of Lord’s Science 

and Technology Committee’s 2000 

report

New era: 

• Citizen science (e.g. Big Butterfly 

Count)

• Participatory research 

• Dialogues on ethics and implications 
39
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Science communication at PPD
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External Comms
• LinkedIn 

• Website

• Articles and press releases

• Photos, videos, posters

• Monthly newsletter 

• TV news screens

• Quarterly highlights 

for EB

• The Source and STFC 

webinars

Internal Comms



New PPD website!
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Science communication at PPD
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Public Engagement
• Masterclasses

• Work & Engineering 

Experience 

programmes

• Visits and tours

• Public access days



How YOU can get 
involved
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• PPD Public Engagement meetings 

• Volunteer at events – masterclasses, access 

days etc.

• Register as a STEM Ambassador – mailing list

• Become a Summer Work Experience 

supervisor

44
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How YOU can 
get involved
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• Upcoming result, 

paper, or milestone? 

Share early!

• No ideas too small

• Engage! Follow us on 

LinkedIn  
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Summary
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1 Sci Comms is no longer one way – it’s a dialogue between science and society

3 Public support for science is real and needs nurturing

5 You can (and should!) get involved with public engagement

2 Landscape has shifted: new media, AI and misinformation have changed the game

4 Building science capital builds positive attitudes towards science

Thank you. Questions?
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